The media

Television advertising is very influential: young people spend on average four hours a day in front of the box and are forced to watch a never ending series of ads during the frequent commercial breaks.  T.V. campaigns for sports goods, drinks and pop music target young people in particular, since they now have greater purchasing power than was previously the case.  Brand awareness appeals to the young and makes certain products more attractive than others.  Slogans like “Just do it” have become a familiar part of everyday life because of the power of the advertising industry.

But the media in general can influence the public just as much, through biased reporting, disinformation and prejudice.  Newspapers are controlled by press barons who wish to promote certain social and political attitudes, and the public can be very gullible.  We allow ourselves to be seduced by the sensationalism of the gutter press, and believe the headlines, without wishing to analyse current events in detail.  Our desire to remain up to date makes us accept a view of the world which is neither reliable nor independent.  All attempts to control the power of the media through censorship are seen by the media moguls as an attack on their right to free speech.  Clearly journalists have a responsibility to report truthfully and without the sensationalism and scandal which misinforms their readership, even if it does guarantee a large circulation.

